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Mobile Analytics for Apps

You know how many times your app was downloaded,

butis it actually being used? Webtrends Mobile App

. L , , Why Webtrends Mobile
Analytics shows how often itis used in real-time and Analvti
shows which features and content are most popular. nalytics
Webtrends Mobile App Analytics provides the deep * SDKfor Apple, Google, Blackberry.

insights needed to understand the real value from your

e Technical and strategic support.

mobile application investments by tracking and
measuring the actual usage of your mobile ¢ See mobile data in context with

applications on all major platforms.
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Overview of usage, depth of engagement and loyalty over time.

Category, screen, feature and content level detail.

Monitor conversions and other key activities specific to your business, track
impressions and clicks for in app advertising, and monitor common search
phrases.

Assess patterns of user behavior to improve usability and navigation.

See which cities, states, countries and regions your app is being accessed from.

Understand which devices, platforms and application versions are used by your
customers.



FEATURES/BENEFITS

Digital Channel

Measurement
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Drop-in
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App analytics in context with your other digital channel measurement (web site,
mobile site, Facebook, internal communities and more).

Out of box insight with flexible custom reporting to measure what matters to your
business.

Don’t wait a day to see how your mobile application is being used. Receive up to
the minute data for key metrics.

Proven scale to rely on as adoption of your apps increase over time.

Data distribution options to ensure broad adoption across the organization
including web services APl access, CSV export and email.

Key metrics presented both visually and in an easy to understand narrative mode
that calls out exceptional data.

Add context to the data with report annotations and have the system alert you
when key thresholds are crossed.

Minimal development effort with drop-in integration of tracking methods into
applications.

Capture any relevant data with convenient methods for standard and custom
events.

Auto-queuing of data to ensure all events are captured when connection not
available. Doesn’t interfere with app performance.

Bullet-proof visitor identification and opt-out options.
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